PAGE  
Güncelleme Tarihi: 08.08.2008   

AUTOMOTIVE MANAGEMENT PROGRAM

2008 - 2009 ACADEMIC YEAR 

COURSE CONTENTS

I. YEAR / I. SEMESTER
BODTD101 Turkish Language - I 

BODAI101 Principles of Atatürk and the History of Turkish Revolution - I 

BODYD101 Foreign Language - I (English)  

BODBG105 IT Technologies - I 
BODGS101 Fine Arts / Physical Education - I
BOTBM101 Otto Motor Technology  
 Otto engine principles, theoretical and practical circuit formations , combustion event and its phases, two and four stroke Otto engines, Otto engine fuels and their features, the performance terminology of Otto engines, the structural features of petrol engines, the working principles of engines, mixture formation and the ideal fuel / air proportion, the segments that form the fuel engines, combustion spaces and tappet mechanisms, camshaft, crankshaft, rod mechanism, systems that are set in fuel engines, fuel system.
BOTMT103 Mathematics - I
BISGH111 Basic Law  
BPZPI103 The Principals of Marketing
Basic concepts, consumer markets and industrial markets, market classification and target market selection, product, price, allocation channels and physical allocation, promotion, marketing research, marketing management international marketing.
BISGI115 General Business Management 
The concepts of business management and the historical development of business management, the aims of enterprises and the criteria of success, the foundation studies of enterprises and its functions, modern management mentality and the management of modern enterprises.
I. YEAR / II. SEMESTER
BODTD102 Turkish Language - II

BODAI102 Principles of Ataturk and the History of Turkish Revolution - II
BODYD102 Foreign Language - II (English)

BODBG106 Computer - II

BODGS102 Fine Arts / Physical Education - II

BOTMT104 Mathematics - II

BOTDT102 Diesel Engines Technology 
Carburettors, fuel injection systems, ignition system, cooling and lubrication, diesel engine principles, compression and ignition, theoretical and practical cycle, the segments of diesel engines and their structural features, power cylinder bonnets, combustion spaces  and tappet mechanisms, cylinder block, pan, camshaft, crankshaft, rod mechanism, piston and snap ring, fuel  injection systems, the principles of fuel injection systems, pump elements, fuel system, fuel injection theory, diesel motor systems, admission intake, exhaust, super charging, turbo, cooling system, electric system.

BMUGM102 General Accounting 
The process of accounting, the relation of the enterprise activities accounting, the concept of accounting, basic financial statements, the concept of account, account plan and accounting framework, registration appliances in accounting, the process of accounting, the prosecution concerning accounting process, the rules to be followed during accounting records, the recording of the operations about the goods in commercial enterprises, stock accounts, the methods used in recording of trade operations, the value added tax in trade and goods. 

BOTMR106 Professional Drawing 
 Mechanical drawing and standards, line formats, norm writing and numbers, the scaling of drawings and the areas of writing, professional drawing, taking out three configurations, dimensioning, perspective, surface stitchery signs, tolerance, machine picture development, intersections, screw, cap screws, bolt, pin, crankpin, rivet, welding plotting, the working drawing of engine and vehicle segments, gearwheels, cam drawing, involutes and clutches.
BISTH106 Commercial Law
Commercial enterprise, the commercial name of enterprises, the name of enterprise, brands, the organization of a business corporation and the various devices it uses, commercial business, the title of merchandiser and as the legal conclusions, commercial registrations, unfair competition, commercial disputes, various implements, commercial registrations by means of building up relations with commercial business subjects, commercial book, currency accounts and brands, unfair competition, current account and trends.

II. YEAR / I. TERM
BODMI219 Professional English - I

BOTSI201 Service Management Business 
The general structure of automotive sector, the business culture in the management of service system, evaluation of the enterprise facility, the structure of organization, automobile technical service information, reception activities of, the management of customer service, promotional activities, job stream organization,  service performance  (working hours, performance cursors and performance evaluation, repeated works, in-service endeavour) reporting of  the service works, the resources of service enterprises, resources of service economy, and such subjects are included.

BOTME203 Machine Components 
Durability knowledge, simple stress, durability borders, safety stresses, compound stress, tolerance and surface quality, geometrical surface, real surface, machine elements, bonding elements, riveted joints, bolt couplings, weld, axle shaft, main bonding, shaft rim connections, wedge, shrink-fit, blanking joggle, tapered joggle, steering shaft, spindles and drive shaft,  gearwheels from  power and movement  transfer components.

BOTOM205 Automotive and Equipment Information Technology 
Basic vehicle components and their duties, the parts that form the motor system, transfer organs and the parts which form movement control elements, electric and electronic system parts, basic equipment knowledge, the structure of atom metal bonds, metal texture, mechanic thermal and its technological and chemical features, production technique information, forming with casting, vehicle parts equipments and production techniques, piston, crank shaft, cylinder cover, cylinder block, transfer components and the equipments of transfer components and movement control devices, general information on fuel and engine oil.

BODGS101 Diction and Bogy Language 
BOTSD209 Service Equipments 
General information about service physical facilities and their managements, forming the technical equipment and processes, information and skills dynamism, new technologies in service hardware and movement control equipments, general information about fuel and engine oil is given.
BOTBM211 Computerized Accounting  
Accounting information, accounting process, accounting records and book of accounts, basic subjects in computerized accounting, data analysis, data entry, accounting applications in MS Excel and in packaged software, making inventory operations by means of accounting programmes, financial statements, preparing payrolls and tax declaration.

BOTYP213 Automotive and Spare Parts Sales   
Production systems, sales and marketing strategies, increasing comfort and safety, the responsibilities of automotive spare part sales department along with basic-sub industry relations and strategies (diagnostic, technical knowledge, training and consultancy) are some of the primary subjects of the lesson.
BOTTH215 Consumer Rights and Legalisation 
Information about consumption, the subjects of consumption, consumption psychology, consumers’ behaviours, sales and submission procedures, the regulation related to the appliance, procedure and the guidelines of the sales campaigns, regulations related to the appliance of guarantee bond, etiquette, regulations related to price list, principals related to commercial advertising and regulations related to its appliance, regulations related to unfair terms in consumer contracts, regulations related to the after sales services of the industrial products, regulations related  to the application principals  of the introduction and operating manual, security and rights of security, right to be informed, rights to be represented, rights to be repaired, rights to be cultivated.
BOTIS217 Statistics 

Introduction to statistics, collecting and organising data, graphics, arithmetic, square and geometric average, median, divisors, standard deviation, coefficient of variation, indexes, basic regression and correlation. 

II. YEAR / II. TERM

BOTSP202 Stock Planning and Pursuing 

The content of this lesson is consisted of methods of inventory and stock planning, software used and software choices, barcode and automation systems, stock management, models to supply the deficiency in stock, property damages,  cost finding of stock, cost findings of orders, calculating optimum stock amount and stock pursuing methods used in automotive sector. Theoretical knowledge turns into practice by example cases. 

BTOMI206 Customer Relations Management

Improving customer relations, concept and features of customer relations, new dimensions of customer relations, total quality management in sales and marketing, creation of value for the customer, communication with the customers, models and elements of communication, communication forms with the customers, customer service, customer service quality and system, gaining and keeping the customer, measuring customer relations, focus group interviews, consultation panels, techniques for critical circumstances, customer relations survey, comparison, organisational culture and change, creation of customer based culture, barriers in cultural change, management of  customer based change.     

BOTTK204 Total Quality Management 

Quality concept, historical development of quality, strategic quality concept, dimensions of quality, factors that affect the product and service quality, quality management and the development of management, characteristic features of total quality management as a management system, preparation of an atmosphere suitable for total quality management (developing a quality strategy, quality organisation, continuous efforts for development), means that are used in the application of total quality, appliances of total quality in Turkey, researches related to total quality management and ISO 9000 Quality Assurance System, forming quality control circle with students and efforts to apply techniques to solve problems.

BBYIK224 Human Resources Management 

Introduction to human resources management, planning human resources, work analysis, choices of human resources, job interviews, preparation of CV, human resources education, performance management, wage management.

BOTYM208 Management Accounting 

Generally accepted accounting principals and its relation with accounting management, costing systems and its importance in management, planning concept, planning stages, planning types, elements affecting planning process, investment planning, investment programme, evaluation of investment projects and methods.

BCGGR202 Entrepreneurship 
BISET208 E-Trade 

What is electronic business world? How is the business world effected? Management models in world business, definition of a market in electronic world business, new customer profile, price effects in the market, estimating changes in internal management, technique components for e-trading, technique roles, application, developing transaction database, working with credit cards, customers’ ability to follow their orders, privatizing trade, providing the security of the store, preparing store reports.

BODMI220 Professional English
BOTYT210 New Technologies in Automobile 

Developments in production process, developments in motor and fuel systems, motor and fuel, developments in car body and drivelines, clutching, transmission case, suspension systems, steering hardware, bake, steering, chassis designs, suspension systems, developments and alternative applications in motors, absorption, exhaust, cooling, electric, electronic, control, fuel and greasing systems.

BODMP218 Graduation Project 

Concerning the automobile sector, the lesson includes subjects of post - production, automobile sales, service management, spare parts sales, service quality management, customer service management, finance, management accounting, human resources management, consumer rights and legislation, trade and legislation, trade and law of obligations, time management, total quality management, marketing strategies, resource planning, strategic management. 

OPTIONAL COURSES

BOTKG230 Quality Security Standards 
Standardization, its definition, aims and principals, TSI and its responsibilities, local and international standardization institutions, quality and quality concepts, definition of quality and related subjects, quality approach, cost and risks of quality, quality guarantee, quality management principals, TS-EN-ISO 9000, TS-EN-ISO9001, TS-EN-ISO9004, ISO9001 standards. 
BOTBK232 Computer Based Tool Desk 
Introduction to technology, coding system of CNC tool desks and their general form, CNC lathes, advance information needed to program CNC lathes, preparations before programming on lathes and general programming of all CNC lathes using a common code, programming on CNC lathes, CNC milling machines, programming on CNC milling machines, usage of BOXFORD 280 TLC CNC on CNC milling machines, controlling units on Harrison CNC milling machines, professional standards, comprehension of professional standards.

BOTUT234 Production Techniques 
Classification of production techniques, mechanic production techniques, machining, lathing, general structure of lathes, drilling, drilling desks, plane, trolley operations, broaching, glaze breaking and lapping, burlesquing, burlesquing desk casting process, casting techniques, shaping metal sheet, welding and soldering  process, physical and chemical production techniques, electro erosion, wire erosion, chemical and electro-chemical production.
BOTBD236 Computer Assisted Design 
Introducing design/drawing software, minimum requirements, installing and running the software, introducing the worksheet of the software and opening a new worksheet, preparing the worksheet to work on, using drawing tools, using the drawing toolbar, learning the functions of the buttons, understanding how to hold objects and work on properties of them, learning the measuring tools and their functions, using the query tools and learning their functions, printing the display pictures to drawing papers, drawing settings, sample drawings, various applications of geometric, architectural, mechanical, and decorative drawing.
BOTHU238 Social Services Applications 
This course aims to get the students take part in social projects using their knowledge and experience, helping students at school, assisting old or handicapped people at resting homes and children at orphanages, planting trees, forming a consciousness of environment in the society are some of the projects students are involved.
BOTTB240 Scientific Principles of Technology 

Material properties, chemical processes about burning and oxidation, techniques to prevent oxidation, flexibility of materials and Hooke law, static, static balance state, vector and scalar measures, moment, basic prop joist, the centre of gravity. Dynamics, distance, time, speed and acceleration, friction and its effects, energy, work, and force, energy, descriptions of work and force, sample problems, magnetic and electromagnetic wave movements, length of wave, frequency, pressure in liquids, pressure and its measuring units, absolute pressure, relative pressure, electricity and magnetism, basic circuits with serial and parallel resistance, current, tension difference and resistance problems.

BOTTI242 General and Technical Communication 
Description and kinds of communication, communication in professional life, communication with technological devices, description of professional writing, description of petition and writing and samples, professional letters, classification of professional letters according to their subjects and writing rules, the sequence of formal writing and correspondence samples, fax correspondence, writing reports and minutes, types of reports according to their subjects and procedures, CV writing.

BOTAT244 Alternative Motor and Sources of Power 
Reasons to seek for alternative motor and sources of power, comparing alternative sources of power, alternative motors, principles of Wankel motors, principles of varying volume motors, turning pivots, electrical motors and their principles, alternative sources of power, Compressed Natural Gas (CNG), liquid hydrogen, Liquefied Petroleum Gas (LPG), vegetable oil, fuel cells, alcohol, motors working with oxygen. 

BOTSA246 System Analysis and Design 
System functions and components, defining a problem and solution principles, system development life cycle, tools and techniques of analysis, modelling a consisting or new data system using a flow chart, defining data and information needs in data dictionary, system design and application, computer inputs, outputs, and controls, designing data sets, steps of developing informatics systems and system analysis, possibility works, administration function, concepts of data and information, determining information needs, system analysis tools, classification of informatics systems, computer assisted software engineering tools, importance of software maintenance.

BOTMY248 Engine Renewal
Measuring tools and rules, essentials of engine renewals, renewal of engine parts, essentials of orienting parts to each other. 

BOTFK202 Administration of Congress and Fair 
Social, economical and cultural dimensions of congress and fair tourism, improvement and importance in terms of international social, economical and cultural dimensions, organization and administration of congress and fair, work and goals of institutions and foundations organizing congress and fair, preparations techniques and procedures of congress organization, applications of financial dimensions of congress organizations and account keeping.

BOTUY250 Production Management 
Production planning to get maximum yield, coordinating the production activity to reach the goals with control system, production activities, interrelations amongst these activities, application of developed system using production planning and control.

BOTKI252 Entrepreneurship and Little Business Enterprise 

Types and classification of business enterprise, fundamental functions of business enterprise, the terms entrepreneurship and success at entrepreneurship, little and medium sized business enterprises (KOBI) and their properties, problems and solutions of little business enterprises.
BOTGH254 Labour and Social Security Law 
General information about Labour and Social Security Law, sources of Labour Law and application field of item no 4857 of Labour Law, setting up labour relations, arranging price in the relation, arranging time in the relation, arranging people in the relation, ending the relation and the results, founding and managing unions, membership to the union and the assurance it provides, activities of unions, finance of unions, inspecting and ending unions, acting collective labour agreement, its  coverage and validity, collective labour  conflict and peaceful solutions, solving collective labour conflict with strike and lockout, Social Security Institution and functions of Social Security, branches of Social Security, general health insurance.

BOTSY256 Sales Management 

The term Sales Power, Sales Power management, sales management and planning the activities, organizing the Sales Power, demand measurement and sales schedule, sales budget, sales quotation and its arrangement, determining sales areas, choosing and educating Sales Power representatives, paying and motivating sellers, measuring and estimating demand, sales potential, company potential, sales estimation, methods, sales on the basis of area, sales on the basis of product, strategic sales planning, sales process, preparation, selling talk and its phases, receiving the objections, accomplishing selling, pursuing and controlling, ethics and legal dimensions of sales management.

BOTKH258 Institutional Public Relations 
The term institution, institution psychology, studying institutional bodies in terms of change and development, improving the yield at work under the subject of motivation at institutional communication, satisfaction of employees, types of motivation. Business enterprise culture from the institutional point of view, the terms of institutional image, institutional culture, and institutional identity, intra - institutional and extra - institutional communication as effective institutional communications, institutional rivalry, learning and changing organizations and new leadership approaches and management subjects, intra - institutional public relations activities.

BOTIY260 Enterprise Management 

Fundamental concepts in management, main goals and relations with the environment, basic concepts, goals of management, its place in the financial structure, difference between manager and entrepreneur, classification of business enterprises, the classification in terms of size, possessions, legal status etc., founding business enterprises, the size and capacity, stages of founding, choosing the location, determining the size, capacity, enterprise functions, management, organization, control, planning, operating the organization, leadership and management, strategic management, change, groups, motivation.

BOTTD262 Consumer Behaviours 

Introduction to Consumer Behaviours, consumer behaviours and marketing strategy, market classification and target market selection, consumer behaviours and marketing strategy, locating the product and marketing mixture, perception in the consumer behaviours, learning and memory in the consumer behaviours, motivation in the consumer behaviours, personality and life style in the consumer behaviours, attitude and feelings in the consumer behaviours, group effect and consulting groups in the consumer behaviours, family in the consumer behaviours, leaders in the personal communication and expansion of novelties, social classes in the consumer behaviours, consumer behaviours and culture, decision process of consumers, determination of the problem and gathering information, decision process of consumers, evaluation of the alternatives and purchase, decision process of consumers, consumer behaviour after purchase.

BOTPA264 Marketing Researches 

The concept of Marketing Research, description, importance and application fields, relations with other sciences and borders, its place in the organization, description of research process, determination of the problem, determination of data sources, sampling, sampling methods and errors, selection of the method to be used in the data collection, questionnaires, observation, experiment, projection, scaling method, data collection, inventory and analysis of data, single and multi variable analysis, preparation of the research report, types of marketing research.

BOTHP266 Service Marketing 
Development of service and marketing, description of the term service, common characteristics of services, classification of services, contemporary importance of service sector, marketing mixture in the services, traditional marketing mixture, expanded marketing mixture, classification of services, product at the services, dispensation of services, pricing the services, human at the service marketing, personnel, customer, physical proofs, environment, the size of service station, demand and capacity management at service stations, service capacity, model, size, developing the quality, meeting services and relational marketing.

BOTPT268 New Marketing Techniques 
Extent and importance of new techniques in marketing, marketing in regard to marketing goal, marketing in regard to the way of handling the market, relational marketing, modern managerial marketing with regard to the demand status, database marketing, maxi marketing, value marketing, post - modern marketing, enlightened marketing, cyber marketing, franchising as a distribution way with regard to the distribution canals used.

BOTRY270 Advertising Techniques 

The concept ‘production’ and production phases, press, broadcasting and production activities, production style on TV and cinema and production formats, production techniques, production process of a TV and cinema film, scenario and technical terms in stayboard, phases of production on TV and cinema, production team working under director, production techniques on radio and press advertising.

BOTRK272 Designing an Advertising Campaign 
Determination of a campaign subject, selection of institution or product, getting a brief summary and evaluate in advance, status analysis, product properties, marketing research, rivals, characteristics of target mass, advertising campaign strategy, developing a creative strategy, text platform, promise, attractiveness, creative production style and format, creative activities, press ads, TV ads storyboard, media planning, budget, planning the presentation, evaluation.

BOTMS274 Trademark and Strategies 
Concept of trademark, importance of being a trademark, trademark brandname decisions, trademark strategy decisions, process of being a trademark, trademark awareness, trademark dependence, trademark value, expansion in the trademark rules, shrinkage, advertising, word and reference rule in advertising, quality rule in trademark, category rule in trademark, sub mark, shape in trademark, colour, boundaries of trademark, stability and continuity in trademark, change, uniqueness in trademark, disappearance of trademark.
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